Exam. Code : 195405

Subject Code : 1399 SECTION—C

A) 5% Semester s What is meant by the reference group 7 Discuss the
CONSUMER BEHAVIOUR ‘ of the reference group on consumer behaviour.
Paper : BBA.511 (Group-A )

Bachelor in Business Administration (BB

influence
6. Define culture. What are the most important characteristics

of a culture that reflects its nature 7

: : SECTION—D
Nete :—  Attempt any five questl@. selecting at least one b i the decision-making process ?
. es in the decision- :
question from eacl&&@lioﬂ. The fifth question 7. What .are l ; Stag
may be anempteﬁ’om any Section. Each question Ex briefly.
. N\ 8. Write short notes on :
carries 10Q S. (8 Opinion! b
a nion leadershi
%ECT ION—A ) i ) P
(b) Consumer innovation.

Time Allowed—3 Hours] [Maximum Marks—50

1. Define consumer behaviour. What are the reasons for
studying consumer behaviour ?
What is Maslow's theory of motivation and how does it

[

help the marketeer ?
SECTION—B
3. What is perception ? How does it help in decision-
Ling ? | N
4.  How does leaming influence consumer behaviour ? Explam

the key elements of learning.
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